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Who is Principle Insurance Holdings?

Formerly British Islamic Insurance Holdings (BIIH) Ltd

Initial concepts – summer 2005 – incorporated in February 2006

Two subsidiaries, both authorised by the UK FSA on 23 April 2008:

− Principle Insurance Company Ltd

− Principle Marketing Services Ltd

Motor Takaful product ‘soft’ launch took place on 14 July 2008

Intention to offer in future:

− Homeowners, Commercial for SME, Family

The UK’s First Dedicated, Stand-alone Takaful Insurer
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Corporate & Brand Hierarchy

Principle Insurance Holdings

Salaam Halal insurance**

Principle 
Insurance 
Company 
Limited*

Principle 
Marketing 
Services 
Limited*

Marketing Services Limited

* Authorised by the FSA
** Trading name of PMSL



4

Business Model

Private Customers Businesses

CommercialMotor Home Other FSOther FS Family

Sales Channels
Telephone Online Aggregators Brokers Partners

Creation of a Muslim-focused Financial Services Affinity Marketer
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Market Opportunity

> 22 million Muslims in Europe

> 2 million UK Muslims

70% < 35 years of age

> 500,000 Muslim-owned cars

> 400,000 Muslim homes

> 140,000 Muslim-owned businesses

A Sizeable UK Market Segment
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Population Density

> 70% of the British Muslim population lives in c. 700 of the UK’s
c. 11,000 postcode sectors.

These postcode sectors are largely in:

– London

– Birmingham, East Midlands

– Lancashire (Blackburn, Burnley)

– Yorkshire (Leeds, Bradford)

– Scotland (Glasgow)

– S. Wales (Cardiff, Newport)

Population Density  = Ability To Concentrate Marketing,
Offset By Insurance Risk Concentration
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Research*

> 90% of Muslims regularly purchase Halal products (mostly food)

> 80% claim always to seek out Halal products

< 50% think it extremely or very important to buy Halal (Takaful) 

insurance

> 90% claim not to have heard of Takaful

> 80% choose motor insurance on basis of cost

If the Takaful provider was 10% more expensive than the existing 

provider, demand would effectively halve

* Principle commissioned research with GfK Nop and Synovate

Product Must Be Competitive – Both Features and Cost
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Proposition, Product & Pricing

Competitive in features and benefits….
− Same as existing insurance policy

Islamic products usually seen as more expensive….
− Competitive in price

Simple and easy to access and use
Shariah compliant
Created a basket of c. 50,000 sample risks
Every month, reviewed c. 2 million prices to compare 

competitiveness
Target to be in top 3 in price competitiveness
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Motor Product

Fully comprehensive cover
Driver and vehicle underwritten
Unlimited third party injury liability
Motor Legal Expenses
Roadside Assistance – Breakdown
Nationwide repair network
Multi-lingual UK call centre 
24-hour claims service
Courtesy car via approved repairer



10

Channels

Live at launch (Phase 1):
Call centre – 0800 10 70 701
Internet – www.salaaminsurance.com

Under development (Phase 2):
Aggregators – web comparison sites
Brokers
Partnerships
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Why “Salaam”?

Short list of 4 names tested in focus group research
“Salaam” successful because…
− Strong positive connotations
− Similar ‘feel’ for Muslims of all ages and backgrounds

Welcoming
Inviting

Respectable
Confident
Modern
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Launch Campaign

Direct mail

TV advertising

Radio advertising

On-line advertising

Outdoor campaign in target areas

Print

PR campaign

Community outreach
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Bringing Salaam to market – 48 Sheet Posters
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Bringing Salaam to market -
Street Talk
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Bringing Salaam to market - DM
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Bringing Salaam to 
Market –
Online

www.salaaminsurance.com
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The Future
Key challenges….

– Keeping the product competitive (price and benefits)

– Education, education, education

– Supply of GB£, EEA, “A” Rated investment products

Transition of Islamic finance products to non-Muslim consumers

Increased supply of Islamic financial services, stimulating knowledge 
and demand

Launch Homeowners, SME Commercial, Family, “Ethical”…

Further development of more products founded on Islamic principles  

The Most Exciting FS Marketing Opportunity In UK
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Thank you

Principle Insurance Holdings
8 Duncannon Street, London 

WC2N 4JF
tel. 020 7484 5032
fax 020 7484 5165

info@principleholdings.com
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